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Media has long served as a vibrant showcase of 
human creativity, acting as a dynamic platform for 
storytelling. It is where captivating narratives come 
alive, where truth and information are diligently 
conveyed, and where the art of engagement meets 
the science of advertisement. This realm is a 
testament to the power of communication, bridging 
minds and stirring emotions while also being a pivotal 
force in shaping public discourse and opinion. In 
essence, media is not just a medium; it’s a catalyst 
for connection, a mirror of our society, and an ever-
evolving stage for the diverse tapestry of human 
expression.

With the introduction of Generative AI(GenAI), 
we are witnessing an exciting era where creativity 
is not just being showcased but also enhanced and 
expanded.i GenAI offers a unique push to creativity 
with the amalgamation of divergent thinking — 
the genesis of novel and innovative ideas — and 
convergent thinking, which involves refining these 
ideas into practical, goal-oriented solutions.ii iii This 
synergy of creativity and technology is not just a 
progression; it’s a redefinition of how stories are told, 
and experiences are crafted in the media space. It 
marks a transition from traditional methods to a future 
where creativity and technology coalesce to produce 
more personalized, engaging, and impactful media 
content. In essence, GenAI is not just an addition to 
the media industry’s toolkit — it’s a transformative 
force redefining the essence of how we create, 
share, and experience media. GenAI in Media and 
Entertainment industry is expected to experience 
significant growth in the coming years. In 2024, the 
market size is forecasted to reach approximately USD 
1,743.6 million. This upward trajectory is anticipated 
to continue, with projections suggesting a market 
valuation of around USD 11,570 million by 2032. 
This impressive growth reflects a Compound Annual 
Growth Rate of 26.3% over the decade from 2022 to 
2032.iv

GenAI is poised to revolutionize the advertisement 
industry by introducing hyper-personalized 
content, allowing for the customization of media 
to individual tastes and cultural contexts. In 
journalism, GenAI promises to automate routine 

reporting, enabling journalists to concentrate 
on more complex, investigative stories. It is also 
paving the way for a rapidly emerging trend 
in news reporting by introducing virtual news 
anchors. The music and entertainment industry 
are undergoing a transformation with a new wave 
of content generation, where GenAI is dynamically 
composing content that adapts to diverse cultural 
and geographical contexts, augmenting inclusivity. 
The realms of visual effects and animation are 
experiencing a new productivity frontier, with GenAI 
facilitating more intricate and realistic animations, 
transforming projects into visually captivating 
experiences.

As the media industry embraces the 
technological advancements of GenAI, a balanced 
and conscientious approach becomes essential. 
Media entities must prioritize maintaining credibility 
and trustworthiness in this era of rapid content 
generation. Implementing mechanisms that enable 
audiences to authenticate the source and integrity 
of content is essential in building trust and bolstering 
the reputation of media platforms. As GenAI models 
increasingly utilize data for developing innovative 
capabilities, it’s critical to create a framework 
that respects and protects the rights and dignity 
of individuals and organizations which are data 
providers. Crucially, there is a growing necessity 
to educate and empower the public in discerning 
and countering potential risks associated with 
misinformation and disinformation. Finally, openly 
acknowledging and addressing the limitations and 
imperfections of GenAI could ironically strengthen 
trust in these models and encourage its judicious use.

Ultimately, GenAI’s integration into media not only 
revolutionizes how we interact with content but also 
underscores our ongoing commitment to responsible 
and impactful storytelling. As the media industry 
sets sail on this technological journey teeming 
with opportunities, it is imperative to steer through 
this new terrain with both vigilance and profound 
understanding. It should inform and captivate 
audiences while emerging as a beacon of trust amidst 
the deluge of information characterizing our times.

Introduction
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Data Preprocessing
Data pre-processing refers to managing and 
preparing raw data for training and eventually 
producing generative content. While the process 
will vary depending on the kind of data required, 
generally, the process includes:

I. Data Collection & Aggregation: GenAI projects 
are aggregated from public datasets –publicly 
available images, text, audio, and other media 
formats – and private data. Public data on the 
internet may be “web-scraped” from various 
websites and social media. Data can also be 
crowd-sourced, purchased, and acquired 
through corporate and private partnerships. The 
goal is to collect data variations representing 
various possibilities to align with real-world 
scenarios. The greater the diversity in the 
training data, the higher the likelihood that 
the model can generate more nuanced and 
innovative representations, as opposed to broad, 
all-encompassing generalizations..v vi vii

II. Data Cleansing: Data cleansing for GenAI is not 
unlike the data cleansing process for other big-
data operations, which would include deleting 
duplicate data, addressing missing values (either 
through simple deletion of the data points or 
using estimated values), and applying other noise 
reduction methods. The data cleansing process 
intends to minimize biases, miscalculated data 
patterns and inferences, and overfitting while 
improving stability, robustness, and feature 
extraction.viii

III. Data Scaling: Data scaling may include 
normalization, which adjusts data ranges, and 
standardization. Transforming input data so the 
values are on the same scale would benefit the 
optimization algorithms commonly employed 
through neural networks for GenAI.ix Neural 
networks exhibit sensitivity to the scale of input 
data. This implies that the magnitude and range 
of input features, including weighted gradients, 
significantly influence the performance of a 
neural network.x

Building Blocks of 
Generative AI 
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Deep Learning for 
Generative Models
GenAI is developed through various deep learning 
methods including: 

I. Generative Adversarial Networks (GANs): GANs 
are used to generate data sets from training 
data. These networks are generally comprised 
of two camps: Generator and Discriminator. 
The generator generates new data, while the 
discriminator classifies the data as originating 
from the sample size (the original training set) 
or generated data. The goal is for the generator 
to produce more realistic content to trick the 
discriminator; meanwhile, the discriminator’s 
goal is to improve its ability to decipher whether 
the generated content is real or fake. Both 
camps continue to get better at their jobs until 
the generator can consistently deceive the 
discriminator, at which point, the GANs model 
is stated to have converged.xi GANs can create 
original content,xii augment data,xiii synthesize 
images,xiv and aid in image-to-image translation.
xv For example, GANs can be used for style 
transfer, where one image’s artistic expression 
or style is transferred to another. First, a model 
such as the convolutional neural network (CNN) 
scans and records features from the first image 
to capture that image’s artistic expression. Then, 
the generator refines its ability to transform the 
second image based on the artistic expression 
captured in the first. It does so by aiming 
to minimize a loss function that defines the 
difference in artistic expression between the first 
and second images. Finally, the discriminator 

aims to decipher any differences between the 
two images.

II. Variational Autoencoders (VAEs) : VAEs detect 
underlying patterns in a sample to generate 
new samples based on the underlying patterns. 
The variations in generated content (images 
and other media) depend on the probability 
distribution of the training dataset. VAEs 
are particularly helpful for datasets that are 
considered high-dimensional.xvi High-dimensional 
data refers to datasets that contain observations 
described by a large set of features and 
contributing factors. For example, if observations 
are students, high-dimensional data refers to a 
dataset with many attributes (parental income, 
race, gender, etc.) assigned to each student. 

III. Transformer Models: Transformer models were 
designed for natural language processing (NLP) 
tasks and are suited towards generating text or 
aiding in translation.xvii Transformer models are 
particularly useful for their attention mechanism, 
which allows models to emphasize focus on 
particular inputs. This mechanism is particularly 
helpful in deciphering long texts where words 
are converted to vectors and used for natural 
language processing. Transformer models are 
now also being used for generating code and 
music.xviii xix

IV. Diffusion Models : Diffusion models are designed 
to generate realistic images by applying a 
controlled noise diffusion process to the 
initial noise distribution. Each iteration of the 
transformation will refine the image until the 
generated image resembles a realistic depiction 
of the underlying data.xx xxi 
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Computer Vision and 
Generative Models 
Computer vision refers to a specific type of AI that 
allows computers to interpret and extract information 
from visuals.xxii GenAI building blocks like GANs and 
VAEs advance computer vision as they can develop 
increasingly realistic training data to aid computer 
vision models in classification tasks.xxiii They are 
being used for varied applications in GenAI, such as 
image translation, augmenting resolution, and text-to-
image synthesis.xxiv

Optimization Algorithms for 
Minimizing Loss Functions
There are a variety of optimization algorithms for 
minimizing loss functions in AI, many of which are 
applicable specifically to GenAI. Loss functions 
mathematically describe differences between the 
observations and the predicted values within a 
model. Optimization algorithms are critical for setting 
appropriate parameters for GANs and VAEs and 
modifying the weights associated with neural network 
layers.xxv xxvi Selecting the appropriate optimization 
algorithm includes determining whether the 
generative AI model would require adaptive learning 
rates or just a standard optimizer. Adaptive learning 
rates allow algorithms to modify their learning rate 
based on optimization algorithm results.
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Revolutionizing Narratives: 
A New Frontier in Content 
Crafting
GenAI is transforming content creation across the 
media industry is varied ways.xxix xxx As it has the 
potential to analyze complex literary patterns and 
innovate to create novel forms of content,xxxi xxxii it 
exhibits remarkable proficiency in creating intricate 
and captivating narratives while adeptly weaving 
stories that appeal to diverse global audiences. It 
is acting as an invaluable asset for marketing and 
advertising, offering businesses advanced tools to 
effectively promote varied products and services.

GenAI is streamlining the content creation by 
automating some basic but hitherto time-consuming 

tasks such as editing and formatting,xxxiii ensuring 
accuracy, consistency, and harmonious adherence 
to stylistic norms. This is allowing content creators 
to increasingly focus on the creative aspects of their 
profession.xxxiv It is also playing a key role in scaling 
content production, enabling the creation of larger 
volumes of content efficiently, thus meeting the 
diverse and constant demands of modern media 
platforms.xxxv xxxvi

In interactive media, such as video gaming, 
GenAI’s capability to create adaptive storylines 
and character interactions is personalizing user 
experiences, substantially boosting engagement 
with audiences.xxxvii xxxviii For visual arts and graphic 
design, GenAI is becoming an invaluable toolxxxix 
xl aiding artists in choosing design elements that 
enhance both aesthetic appealxli and communication 
effectiveness.xlii

Emerging Use Cases
GenAI is profoundly transforming the media industry across various domains.xxvii Varied applications and use 
cases are emerging in the industry outlining its significant impact and potential for future innovations.xxviii Some 
of these can be seen in:



8

Targeted Tales: 
Crafting Personalized 
Ad Experiences
GenAI has revolutionizing the advertising industry 
by automating content creation and generating 
advertisement creatives with accelerating 
efficiency and efficacy.xliii xliv xlv Traditionally, creating 
advertisements required considerable time and 
effort from human designers responsible for 
conceptualizing, designing, and producing these 
creatives. GenAI has considerably streamlined this 
process, enabling advertisers to produce a multitude 
of advertisement creatives in a fraction of the 
traditional time.

GenAI is empowering advertisement professionals 
to rapidly experiment with various advertisement 
creative variations, assess their effectiveness, and 
refine their campaigns based on real-time data 
analytics.xlvi The result is a quicker, more efficient, 
and data-driven approach to advertisement 
creation. GenAI is also augmenting the process of 
personalization of creatives and aiding targeted 
advertising.xlvii By leveraging its ability to analyze 
extensive user data, GenAI algorithms can craft 
highly personalized advertisement creatives that 
align with individual users’ preferences, behaviors, 
and demographics.xlviii This precision leads to 
advertisements that are highly engaging for 
consumers, consequently improving conversion 
rates.xlix 

GenAI Journalism
Journalism demands a delicate balance of speed 
and precision, especially when dealing with 
complex global affairs. Journalists are tasked with 
rapidly assimilating and accurately analyzing vast 
information before presenting their insights to the 
public. GenAI plays a pivotal role in simplifying 
this process. GenAI aids the process of quickly 
analyzing large datasets to efficiently generating 
summaries and visual representations of information.l 
Additionally, advancements in GenAI such as text-to-
video conversion hold promise to further augment the 
efficiency of news reporting.li

In today’s globalized world, presenting news 
in a manner that resonates with diverse linguistic 
audiences is crucial. For example, a U.S. news outlet 
covering events in Paris must adeptly translate the 
material into English to effectively communicate with 
its audience. GenAI significantly contributes to this 
aspect by offering swift and accurate translations, 
thereby making news more accessible and relevant 
across different language groups. Projects like 
‘Bhashini’ in India exemplify the potential of GenAI 
in real-time translation of speeches, showcasing its 
ability to bridge linguistic divides.lii

Moreover, the emergence of virtual news anchors, 
powered by GenAI, represents a transformative shift 
in news delivery. Its novel applications can already 
be found in China,liii India,liv and Kuwait.lv These 
‘anchors’ can provide consistent and uninterrupted 
news presentation, enhancing the capacity of news 
channels to broadcast continuously. This innovative 
approach not only streamlines the broadcasting 
process but also introduces novel and engaging 
methods of news delivery enriching the overall viewer 
experience.lvi
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Rhythms Redefined: 
The New Era of Musical 
Innovation
Gen AI has facilitated a platform on which technology 
is blending with the art of melody to redefine both 
the creation and consumption of music.lvii lviii This 
advancement in music production is marked by 
using algorithms that meticulously examine large-
scale datasets derived from various compositions 
to discern patterns and trends across an array of 
musical styles and genres. Such innovation not only 
changes the traditional methodologies of music 
production but also significantly alters how varied 
forms of audio media is engaged by audiences. A 
prime illustration of GenAI’s role in enhancing user 
experience can be seen in Voice Translation Pilots.
lix Such initiatives aim to provide podcast translations 
in multiple native languages, significantly broadening 
both accessibility and inclusivity within the realm of 
audio content. In the realm of music creation, GenAI 
is facilitating the process of turning articulated ideas 
into fully-fledged compositions.lx lxi

Revolutionizing Animation 
and Visual Effects
The field of visual effects and computer-generated 
imagery has seen significant advancements with the 
integration of GenAI.lxii lxiii Utilizing AI-driven tools such 

as GANs make it feasible to create highly realistic 
3D elements such as intricately designed characters 
and expansive and detailed environments in media 
productions.lxiv lxv lxvi Such advancements have the 
potential to substantially elevate the visual quality 
of videos, offering audiences an immersive and 
authentic visual experience.lxvii lxviii GenAI algorithms 
are also adept at analyzing existing animation 
data, enabling them to generate novel sequences, 
characters, and environments with enhanced 
precision and creativity.lxix

Enhancing Inclusivity
The adoption of GenAI in the film industry is on the 
rise evidenced by its integration into the production 
processes of many renowned films. Emerging 
and innovative use cases such can be found in 
aligning actors’ lip movements with varied dubbed 
languages over the original sequence in the movie.
lxx This advanced technique, referred to as ‘vubbing’ 
exemplifies how GenAI can enhance movie viewing 
experience for global audiences.lxxi GenAI can also 
augment the generation of subtitles, provide sign 
language interpretations, and create comprehensive 
audio descriptions. Such advancements make media 
content more accessible to individuals with hearing or 
visual impairments, thereby fostering a more inclusive 
viewing experience.lxxii lxxiii
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Technical And Ethical 
Challenges 
Computational Limitations
Deep learning methods for generative models 
generally face significant computational limitations,lxxiv 
while requiring low latency, bandwidth,lxxv and 
high energy consumption.lxxvi There are also often 
trade-offs that system designers must consider 
when generating AI content. For example, GenAI 
models can be trained to produce extremely realistic 
images; however, their deployment necessitates 
substantial computational resources, access to which 
is limited across the world.lxxvii Specialized hardware 
including Graphics Processing Unitslxxviii and Tensor 
Processing Unitslxxix have significantly improved over 
the years to augment parallel processing required 
for neural networks to make GenAI more efficient 
and efficacious. Yet, its affordability and access 
remain a challenge across the world. Emerging 
innovations which could have the potential to mitigate 
this challenge of computational limitations for deep 
learning methods include quantum computing,lxxx 
distributed computing networks, and cloud-based 
solutions like Graphcore.lxxxi

Bias in AI-generated 
Content
Generated AI runs the risk of producing biased 
content that may depict specific demographics 
in biased, stereotypical, or worse still, offensive 
mannerisms. These concerns may arise from biased 
training data,lxxxii underrepresentation in the training 
data,lxxxiii misinformed model design, contextual bias, 
or implicit biases in training data labeling.lxxxiv In these 
cases, appropriate human intervention is critical to 
ensuring the ethical design and use of generative 
AI.lxxxv Further some emerging solutions can be seen 
in:

a. Data Enrichment and Integrity 
Accurate and secure data is a pivotal for GenAI 
Models to generate content which has a high degree of 
trust. As already shown, the data used in developing AI 
models traverses a complex journey, from collection, 
storage, analysis and then finally application.lxxxvi lxxxvii 

There often exist issues like discrepancies and errors 
due to its sourcing from varied origins and handling 
by multiple agents. Further, data’s tendency to reside 
in isolated silos compounds these challenges. It risks 
becoming outdated, non-standardized, duplicated, and 
disconnected from external insights, undermining its 
integrity and usefulness.lxxxviii lxxxix xc Data enrichment 
is emerging crucial tool to mitigate these issues. It 
involves enhancing data with additional context, 
such as geographic, demographic, and risk-related 
information, thereby increasing the relevance and 
accuracy of AI model outputs.xci xcii Further, refining 
large language models with domain-specific, third-
party datasets enhances their learning capabilities. 
This fine-tuning process allows models to adapt 
to specific patterns, improving the precision and 
applicability of their results.xciii

b. Synthetic Data 
The utilization of synthetic data in the training of GenAI 
tools presents a range of significant advantages.xciv xcv 

xcvi xcvii One of the foremost benefits is the reduction in 
reliance on extensive real personal data, enabling the 
generation of larger datasets from smaller amounts of 
personal data. This aspect is particularly valuable in AI 
model training. Additionally, synthetic data improves 
the quality and accuracy of data labeling, offering 
the potential to supplement or even replace real-
world datasets. Its use can potentially mitigate biases 
or imbalances that may exist in original datasets, 
thereby contributing to more equitable decision-
making processes. Another important advantage lies 
in enhancing privacy and cybersecurity as its use 
minimizes the risks associated with managing real 
personal data. Finally, adopting synthetic data leads 
to cost reductions across various stages of the data 
value chain, including collection, cleaning, preparation, 
and storage.

However, it is essential to acknowledge that 
synthetic data is not a comprehensive solution to all 
data protection challenges. Legal issues, especially 
the risk of re-identifying data that is presumed to be 
anonymous, continue to be a significant concern.
xcviii Although Privacy Enhancing Technologies, such 
as differential privacy can reduce this risk, they 
do not eliminate it. This underscores the need for 
cautious and informed use of synthetic data in GenAI 
development and application.xcix
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The Deepfakes Conundrum
The widespread emergence of deepfakes and the 
dissemination of misinformation and disinformation 
have become significant challenges, threatening 
the integrity of global information ecosystems. 
Unsurprisingly, GenAI led misinformation looms large 
as one of the most paramount threats facing our 
society in the year 2024.c ci cii AI-generated deepfake 

content, including fake images, videos, and other 
media meant to deceive and manipulate audiences 
maliciously are increasingly being leveraged by bad 
actors to spread misinformation, enable defamation, 
and even manipulate electoral results.ciii civ cv This is 
the central challenge in the GenAI era that media 
organizations must deal with. Some of its potential 
mitigation strategies are dealt with in the next section 
of this paper.
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Trustworthy Perspective 
The advent of GenAI represents a watershed moment for the media industry, bringing authenticity and 
creativity to the forefront. In this era, understanding the origin of content—whether human-generated or AI-
assisted—is of paramount importance. Recognizing and valuing the contributions of those who provide the 
data underpinning these models is equally crucial. Moreover, it’s vital to educate and empower audiences 
to adeptly navigate this era of prolific content creation and their potential to maliciously influence opinions. 
Finally, being mindful of GenAI’s inherent limitations will be crucial to develop a cautious and wise utilization 
paradigm of this transformative technology. As we embrace this advancement, there is a compelling need for 
media organizations to adopt a balanced and thoughtful approach to establish themselves as responsible and 
trusted entities in the eyes of their audience. The future of the media industry, enriched by GenAI, hinges on 
this dual commitment to innovation and ethical responsibility.

Information Integrity
It is crucial to foster information integrity to delineate 
the authenticity and credibility of content, especially 
for images and videos in the GenAI era. This is equally 
important for GenAI content and human generated 
content. Being able to verify the source of content 
has been shown to positively influence consumer 
trust in the content.cvi cvii This hinge on three critical 
engineering principles.cviii The first is source validation, 
which entails verifying the content’s source. This step 
would establish a foundational trust in the content’s 
origin. Following this, the second principle involves 
content integrity. This focuses on confirming that 
the content has remained unaltered or untampered 
with since its original publication, thus preserving the 
intended message and factual accuracy. Alternatively 
recognizing alterations in content will foster a cautious 
and discerning approach when engaging with such 
material. The final principle is information validity which 
involves the verification of the factual accuracy of the 
content. Though this aspect is often contentious, it 
can be effectively addressed through automated fact-
checking and crowdsourced reviews. 

There are several encouraging initiatives underway to 
advance this mission:

Government Intervention
In 2023, the authenticity of digital content emerged 
as a global priority, as evidenced by various legislative 
initiatives worldwide.cix The White House took a 
significant step by issuing an Executive Order which 
mandated federal agencies to integrate tools that 
verify the authenticity of government communications 
to the public. This initiative aims to bolster the 
credibility and trustworthiness of official information.
cx Furthermore, the National Defense Authorization 
Act for Fiscal Year 2024cxi has a notable provision that 
instructs the Department of Defense to implement 

provenance technology for images and videos. This 
strategy is particularly crucial in the battle against 
deepfakes, marking a proactive stance in preserving 
the integrity of digital content. The United Kingdom 
enacted the Online Safety Act.cxii This legislation 
mandated Ofcom to provide UK citizens with resources 
to discern the authenticity of user-generated content, 
reflecting a similar commitment to digital truthfulness. 
Finally, The European Union’s AI Act has emphasized 
the necessity of labeling artificial intelligence content, 
further underscoring the international focus on digital 
authenticity.cxiii

Industry Coalition
The Coalition for Content Provenance and Authenticity 
(C2PA), an industry collaboration with a membership 
of over 2000 industry entities, has been at the 
forefront of developing technical standards that certify 
the source and provenance of media content.cxiv The 
coalition has been actively updating and releasing new 
versions of its technical specifications to build open 
standards in provenance technology. It is facilitating 
the development of various technologies such as 
watermarks, fingerprinting, and content credential 
manifests to further this mission. The most recent 
standard encompasses a wide range of media types, 
including images, audio, video, and documents. Finally, 
the technical specification of C2PA now also includes 
a feature allowing media creators to append a “Do Not 
Train” directive to their works. This serves as a formal 
request to AI developers to exclude these creations 
from being used in training their models.cxv

Hardware Developments
Leica, a renowned camera manufacturer has launched 
its M11-P camera, distinguished as the world’s first 
camera to incorporate content credentials technology 
directly into its hardware.cxvi
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Sony Electronics and The Associated Press have 
successfully completed testing for an advanced in-camera 
authenticity technology.cxvii Further contributing to this 
trend, Qualcomm has refined the technology to embed 
content credentials through its Snapdragon 8 Gen 3 Mobile 
chipsets. cxviii These chipsets arae expected to be adopted 
by leading smartphone manufacturers, including Samsung, 
Xiaomi, OnePlus, and Motorola.cxix The incorporation of this 
technology enables these smartphones to embed content 
credentials in images at the point of capture. 

Considering advancements in information 
integrity, media organizations should adopt a multi-
faceted approach. Firstly, it is imperative to integrate 
and expand the use of emerging verification tools 
within their operational processes. This necessitates 
providing comprehensive training for journalists and 
content creators in new technologies and principles, 
such as source validation and content integrity, 
facilitated through consistent workshops and 
educational programs. Moreover, investment in the 
latest hardware equipped with content credentialing 
capabilities should be an essential intervention going 
ahead.

Transparency is another critical factor. Media 
organizations should engage in open dialogues with 
their audience about the methods employed for 
creating and verifying information, thereby enhancing 
the public’s trust in their content. Collaborative efforts 
with technology companies will also be vital going 
forward for contextualizing specific needs of the 
media sector and co-developing tailored tools and 
technologies for content authentication. Cultivating 
a culture of fact-checking within the organization will 
also be profoundly important. This can be achieved 
either through internal teams or by forming alliances 
with external fact-checking agencies, ensuring 
rigorous scrutiny of content before it is published. 
Lastly, a sustained commitment to research and 
development is essential to remain informed about 
evolving technologies and trends in digital content 
verification. Such an approach will ensure that the 
content disseminated by these organizations remains 
at the forefront of trustworthy and reliable information.
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Data Dignity with 
Standardized Contracts
A primary conflict that has surfaced in the GenAI 
and media ecosystem is on the issue of fair use and 
copyright protection.cxx cxxi Media organizations, while 
poised to significantly benefit from GenAI, have 
often been overlooked as contributors to the data 
archives essential for training these models, leading 
to an increase in legal disputes.cxxii cxxiii cxxiv Although a 
detailed discussion on the nuances of copyright law 
and fair use is outside the scope of this paper, the 
debate is spawning encouraging developments which 
could offer solutions to this dilemma.

It is crucial to foster a unified approach across 
the industry and engage in cooperative endeavors 
with GenAI developers. This effort should aim to 
enhance the rights of content creators and protect 
the copyrights of individuals whose works are 
hosted by various organizations. This involves 
ensuring that individuals and entities, whose creative 
content contributes to the training of AI models, 
are fully informed about the use of their material in 
model training and the extent to which it influences 
the outputs of Generative AI models.cxxv This 
transparency is crucial in embedding the concept of 
‘data dignity’ within the GenAI and media ecosystem, 
fostering a sense of trust and ethical responsibility 
across all involved parties.cxxvi

Several model collaborations are already 
underway between media companies and AI 
developers, targeting the resolution of this issue.
cxxvii cxxviii Additionally, media consortiums are actively 
deliberating on principles to steer this evolving 
relationship, emphasizing the need for widespread 
adoption and communication throughout the 
ecosystem.cxxix However, to ensure equity and 
fairness, particularly for smaller entities that may 

lack the resources to negotiate equitable terms with 
AI developers regarding the use of their content, 
it is prudent to concentrate on the development of 
standardized contracts.cxxx Such an approach would 
help level the playing field, providing a structured and 
fair framework across the ecosystem.cxxxi cxxxii

The development and standardization of guiding 
principles, alongside the establishment of clear rules 
and the assurance of appropriate compensation and 
recognition would go a long way in addressing this 
fissure. Model standardized contracts could ideally 
be formulated by a globally recognized standards 
setting organization to offer universality, guidance, 
and legal clarity, while retaining sufficient flexibility to 
accommodate varied use cases.

Empowering and Educating 
Community
The current trend across the global economy 
underscores the recognition by enterprises of 
the significant potential of GenAI in reshaping 
business models.cxxxiii Corporations are increasingly 
implementing diverse strategies to empower their 
workforce to effectively leverage the benefits of this 
transformative technology.cxxxiv However, there remains 
a notable risk within segments of the community 
that are not fully aware of the limitations inherent 
in GenAI. Addressing this challenge requires the 
conceptualization of a robust Information, Education, 
and Communication program aimed at the general 
populace.cxxxv The implementation of such a program 
is critical for enhancing public understanding and 
ensuring the safe engagement with content in this 
GenAI era.
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Media organizations, with their established outreach 
to audiences, are in a prime position to utilize their 
platforms for empowering communities to interact 
with content wisely. They can initiate engaging public 
awareness campaigns to educate their audiences 
on the intricacies of GenAI content, particularly 
its potential for persuasion and influence. This will 
be crucial in enabling the public to navigate and 
engage with content with a critical eye. Equally 
important is forming partnerships with educational 
institutions. These collaborations should focus 
on creating and disseminating a wide range of 
resources which integrate GenAI awareness and 
skills into the educational curriculum to bolster 
the ability of community to critically engage with 
contemporary content. Lastly, the establishment of 
effective feedback mechanisms should become an 
essential aspect in audience engagement strategies. 
Media organizations should provide consumers with 
easy means to report any issues or inaccuracies 
in their content. This approach will significantly 
bolster consumer trust, affirming the organization’s 
commitment to accuracy and transparency. 

The Uncertainty Tag
The analytical framework applied to GenAI models 
needs a significant transformation. Presently, 
there is a strong emphasis on critiquing the 

perceived certainty of the model’s responses in 
concomitance with escalating concerns regarding 
the risk of producing misinformation, disinformation, 
or ‘hallucinations’.cxxxvi A more constructive 
approach would be to focus on understanding 
and acknowledging the inherent uncertainty in the 
inferences these models generate. cxxxvii 

Media organizations must collaborate with GenAI 
developers they are engaging with to design and 
embed features which transparently communicate the 
uncertainty in GenAI inferences. This will profoundly 
benefit the media industry. For journalists and content 
creators, clear indicators of uncertainty will aid in 
making well-informed decisions on when to rely on 
GenAI content and when to seek human verification 
leading to more accurate and comprehensive 
reporting. Emphasizing GenAI uncertainty will also 
encourage critical engagement with content by 
the public. Finally, this approach will encourage 
continuous adaptation and innovation within the media 
industry. As understanding of GenAI’s capabilities 
and limitations evolves, media organizations can 
refine their use of GenAI, exploring new formats and 
methods of storytelling that are both technologically 
advanced and ethically sound.
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Conclusion 
The emergence of GenAI in the media industry 
is a monumental development, reshaping the 
foundations of content creation, distribution, 
and interaction. It brings a novel dimension to 
the media landscape, merging human creativity 
with advanced AI capabilities to generate 
content that is more personalized, inclusive, 

and engaging. As we embark on this journey of 
technological integration, the industry faces the 
critical responsibility of balancing innovation with 
trustworthy applications. By navigating emerging 
challenges with diligence and foresight, the 
media industry can harness the full potential of 
GenAI, paving the way for a future where media 
continues to be a trusted, dynamic, and integral 
part of our society.
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